EE 


(UKOR AND KATZ 


asky, Kent, Shauer 
and Dembow Pledge 
_ Support 


HREUNACarrarTTMH Th: ability 
f Publix to make its first Harvest 
fonth an unqualified success is 
ne unanimous keynote sounded 
nis week in statements made by 
he leading executives of Publix 
nd Paramount Famous-Lasky. 
‘gicing the opinions that with 
uch spontaneous enthusiasin and 
yyalty as has been exhibited al- 
eady the drive could not but help 
chieve its goal Sam Katz, Adolph 
ukor, Jesse Lasky, Sidney k. 
cent, Sam Dembow, Jr., and Ibmil 
hauer pointed out its possibili- 
an opportunity for individ- 


ies as. l 
al as well as organizational tri- 
mph and pledged their whole- 
earted support to the men in the 


eld who in the final analysis 

“be responsible for whatever 
the Harvest Drive might 
In commenting on the 
executives 


follows 3 


ividual display of shownauship 
nd personal advancement could 
ossibly be imagined than is now 
resented by Publix Harvest 
fonth. Naturally, an important 
hare of the success will be due} 
o organizational effort. In the 
nal analysis, however, its major 
uceess will come from the en- 
husiasm, optimism, imagination 
nd energy each of us contributes 
o the general idea, as individuals. 
Vhen Publix Harvest Month is 
ver, many names now unheralded 
rill be found written large on the 
onor-rolis. of | Publix.’ — Sam 

cate.” Hi 
“Publix Harvest Month is move 
han just a month of gala enter- 
ainment for the public—or four 
reeks of broken box office records. 
t is more than the glorification of 
n organization or individual. It 
s the fulfillment, thus far, of our 
ropes and ideals and labors in the 
vast. It isa milestone in the path 
owards the frontiers of Publix 
uture—your future and. mine.” 
——Sam Dembow. 


4} 

“J am watching the Publix Har- 
-est Month drive closely as it is 
he first campaign of its kind to 
‘rouse public interest and at the 
ame time stimulate the entire 
heatre organization. Just as our 
Distribution Department sales 
‘ampaigns have encouraged a 
spirit of friendly competition be- 
ween the exchanges, the Harvest 
Month drive will excite new ac- 
ivity among the theatres. It will 
sive the managers a splendid op- 
portunity to create new records 
or themselves and ihe properties 
hich they are responsible.” 
aaa Adolph Zukor. 
entire West Coast studio 
acquainted, with the Pub- 
vest Mofth drive for new 
e records and everyone is 
; waiting to see the re- 
Our message to the mana- 
the field is this, ‘We have 
our utmost to give you 
d if you give your best 
“to the public, Harvest 
will be another great mile- 
n the history of Paramount 


ean assert safely that 
re Distribution Depart- 
Paramount Famous-Lasky 
pinion that it should 
ithe most successful 
n Page 2—Col. 5) 


Sam Katz, prime mover of the de 
behind every entry in the Harvest 


stinies of Publix, who is staunchly 


Drive: Paramount in his message 


to you is the thought that when this drive is over many names LOW 
unheralded will be found written large on the honor rolls of Publix. 


WAVE OF ENTHUSIASM 
SHOWN BY LETTERS 


Judging from the stream of enthusiastic letters that has flowed 
into the home office since the first announcement of a Publix Haryest 


Month the drive which gets under 


way the first week in October and 


runs throughout that month should be a marked success from every 


angle. The managers of all three 


BEST OF FILMS 
FOR HARVESTERS 


In conjunction with the Publix) 
Harvest Month which will be in- | 
augurated the first month in Octo- 
ber and continue’ for the follow- 
ing four weeks, the Home Office 
Booking Department has arranged 
a lineup of pictures that is esti- 
mated to be the best ever booked 
by a chain of theatres over a 
similar period of time. 

In entertainment quality as well 
as in box office appeal, it would be 
difficult to excel the calibre of pic- 
tures which the various Publix 
theatres will play during Harvest 
Month. Each and every picture in 
each and every theatre of the Pub- 
lix Chain has been booked with 


; writes: 


classifications of theatres are im- 
bued.. with the utmost optimism 
and each and every one is backed 
by the unswerving loyalty of his 
entire staff. That the drive can- 
not fail of its purpose is indicated 
by these letters of which some ex- 
cerpts from the meatiest follow: 

Vineent R. McFaul of Buffalo 
“You may feel sure that 
the Butfalo theatres will cooper- 
ate to the limit to make the month 
of October the most profitable that 
the Buffalo operation has yet 


|} shown.” 


“The Riviera Theatre is going 
to do all within its power to make 


ithe Publix Harvest Month a big 


month, Our staff is enthusiastic 
about it and all are entering into 
the. spirit splendidly.’?—A.. J. 
Stolte, Riviera Theatre, Omaha. 
‘Will do everything possible to 
put over the houses in this cir- 
cuit so that the boys can bring 
home the bacon.’’—-Harry David, 


the idea in mind of giving. the 
Publix managers who participate 
in the drive the maximum in 
sereen entertainment. The _ pic- 
(Continued on Page 4—Col. 1) 


| District.Manager, Des Moines, Ia. 
“We piddge you and our com- 
mittee our very best efforts to 


(Continued on Ae 4—Col. 4) 


Gather Golden 


Grosses 


No. ! 


PUBLIX PROFITS DRIVE 
FOR OCTOBER EMBRACES 
ENTIRE THEATRE CHAIN 


What promises to be the most comprehensive, as well as the 
most intensive, drive for greater grosses ever conducted by a 


theatre chain is that which will be inaugurated on October 2nd 
by the Publix Theatres Corporation. Christened Publix Harvest 


Month this drive will continue through a period of four weeks 


in October and embrace 189 theatres ranging from the magnifi- 
cent Publix de luxe houses that are intrenched as institutions 


in the leading cities of the country through to: the twice-weeky 


and thrice-weekly change houses that literally dot the nation. 


In conjunction with the drive there will be the tempting in- 
ducement of $2,500 in cash prizes, a most worthwhile pumpkin 


most efficient harvesters. 


to be cut in twelve juicy parts for the managers who prove the 


_ According to Sam Katz, president of Publix, a special com- 
mittee has been appointed to handle the Publix Harvest Month 


rive. 


This committee includes a member from each depart- 


ment in the Publix home office with D. J. Chatkin appointed as 


chairman. 


Referring to the drive Mr. Chatkin said yesterday that the 
189 theatres have been divided into three elassifieations in order 


that every theatre may be placed on an equal competitive basis. 
The chairman voiced the opinion that the Publix Harvest Month 


would be the biggest month that Publix ever had and that the 
committee as well as the rest of the home office personnel would 
give their whole hearted support and cooperation to the.men 
inthe field. The division of prizes and the manner in which the 
drive will be conducted was outlined by Mr. Chatkin as follows: 


HARVEST QUEEN 
AS DRIVE IDEA 


Has your town ever had a Har- 
yest Queen? No better time for 
the selection of such a personal- 
ity could be selected than during 
Harvest Month Drive. Local or- 
ganizations sponsoring candidates 
for Harvest Queen can be induced 
to put on stage shows at your 
theatre that will help introduce 
their candidates, The Tivoli Thea- 
tre, Chattanooga, had a_ local 
Shrine band playing at their house 
on a similar occasion. Amateur 
talent always has been a big draw- 
ing card, and used in a dignified 
manner such as this will produce 
results. 

The idea should be sold to a 
prominent. local organization about 
September 20th. Get this organi- 
zation to send letters to various 
clubs requesting their support and 
nominees for Harvest Queen. 
This should be followed by news- 
paper publicity selling the festival 
angle of Harvest Month, with 
facts about the various nominees 
as they are selected. There is 
also a possibility here ef effecting 
double truck tieups in your news- 
papers. The election period would 
be from October 8rd to the 22nd, 
with current publicity on the prog- 
ress of the various nominees. 
The ultimate’ winner would be 
selected about October 22nd and 
on October 24th would be the 
coronation program on your thea- 
tre stage. 

Other details regarding this 
stunt may be found in the Publix 
Harvest Manual. 


The ist Classification—All the 
De Luxe theatres playing the unit 
shows. 


The 2nd Classification—-All the 
theatres making one change a 
week without any unit shows and 
those making two changes a week. 

The 38rd. ClasSification — AH 
theatres making three or more 
changes a week. 


— Each classification will have 
@ number or cash prizes ‘as fol- 
lows: 


The Ist Classification, 2 Prizes 
—AlAst Prize $500; 2nd Prize $250. 
The 2nd Classification, 4 Prizes 
—-Ist Prize $300; 2nd Prize $200. 
3rd Prize $150; 4th Prize $160. 
The 3rd Classification, 6 -Prizes 
—Ist Prize $150; 2nd Prize $125; 
3rd Prize $100; 4th Prize $75; 
5th Prize $50; 6th Prize’ $50. 

In addition to. the above thére 
will be a prize of $250 to go to 
the district manager whose dis- 
trict makes the best showing 
based on the percentage of his 
houses that exceed the expectancy 
by the largest amount. There is 
also to be a prize of $100 to go 


to the district booker whose dis- 


trict makes the finest showing. 
Also an engraved emblem signifi- 
cant of this drive will be given 
to each and every prize winner 
including all those participating 
with the manager of the winning 
theatres. 


“In the first two classifications, 
said Mr. Chatkin, “we would like 
each manager to interest those of 
his staff of employees who ean 
materially help in this drive, with 
a promise that a certain percent- 
age of the manager’s prize money 
will be divided ainong them. As 
to just what percentage this 
should be is being left open for 
discussion between yourself and 
your district manager and division 
supervisor, who will undoubtedly 
take this up with you personally 
before this drive starts. This 
only applies to the first two classi- 
fications and it is for this reason 

(Continued on Page 3) 


READY FOR BARRIER 
IN HARVEST HANDICAP 


Evenly Matched Field of 189 Entries, Trained 
to Minute, to Match Strides for $2,500 Purse 


Literally champing at the bit, 189 entries, as fit as perfect hand- 
ling will make them, are patiently awaiting the call.to colors that will 
bring them to the wire on October 2nd in the first running of the 
Publix Harvest’ Month Handicap for a purse of $2,500 and premiums. 
Present indications point to clear weather and a fast track with no 
likelihood of any withdrawals. The fine handicapping hand of Dave 
Chatkin has so evenly matched the field that it’s take your choice for 
the favorite. When Starter Sam Katz springs the barrier that will 
send them winging on their way the following entries, according to 
post position, will be in alignment: 


sasaeassconeressbeonn 
stescancresstersasatanecsnoananenen 


eoasacessssenemansnaasesl 
opecscnnsennes 


maseassasessasssnanenesensenansn 


ctoccesessassssconensetsresessaee 


cenaccosaceases’ 


THEATRE cCITry MANAGER 
FIRST CLASSIFICATION | 
FIO WRI G Es AtianteGae ies ok Ernest Morrison | 
Metropolitan. ...... Wapaets Gakac dk Hoastom Maas. ei eek Louis Lazar | 
Buia ee Soe wae utara: De Fes eee V. R. McFaul, C, M. | 
STAGE 5 Noe shi SMG tte DANS, TOCA. Sores cok eos wa ce o's Al .Mason 
Metropolitan......5....... ATouston): Pewas sere. Oe wale b ws C. B, Stiff | 
Newmans a°ou. 3 PRN ce Kansas :Gity, Mosse tages so i8 J. L. McCurdy | 
Olymple. S25 ee Sen New. Haven, Connis.):. 22.5... Charles M. Pincus 
CARINE Ke Bee ee as 2 Des: Moines Parcs Mec Se H. B. Watts 
Riviera, So i Ge ae ae Omaha NGheee coy aa as ak A. G. Stolte 
ORAS MS Comat a ulate San Antonia Tesi ciss) aa U. Robert Blair 
SECOND CLASSIFICATION 
Tanmeriahoe eee NG ASHeOYING We Cee ei T. R. Ear! 
ra Ss Sa Ue i ry Asheville. Nes Ce oy os Oe te John Hannon 
PRIRIEO oid Sore N De eee Atlanta, Gai oe oo 8s W. T. Murray, Cc. M 
Pmpertad oes ass eae AUS Usta. Gaia Soe ae F. J. Miller, C. M 
pe eR ye ie er a ABStine Pees es oe cok a Homer Le Tempt 
GER ae esi OeS) Ve ne Birmingham, Ala............ Garlington Foster 
tram 25535 ee Birmingham, Ala......Sidney Dannenberg, C. M 
Carolina eos fice Noe ak Ghartotte,. Norse s Gass oe , an ‘Warren Irvin 
Tmporiake ec See ree Charlatte: Neyer hoi eee ey E. B. Whitaker 
PUISI Ey ose cae Chattanooers, ‘Tennis O20. ei aea bas W. F. Brock 
DIVGH Se Sa he es on ae Chattanooga, (Tenis iiecs oases ve ae E. R. Rogers 
MIOrida ess ear ase ee Jacksonville, Fla... ose. Sue oak Guy A. Kenimer | 
FCN EO ie Ae Ns aa Jacksonville, Mla......0000 005. Chas. S. Morrison |} 
RIVieks oe GS Sea Knoxville; Pennies oo 3s ae Fred W. Brunelle 
Strands oo 5 eG Sayer: Mnoxville. Pema oy sss as Dennis Dukes 
Palace ice, Siete aad oa nae Lockport.NoY. sai eo Geo. T. Crusen 
Canitet no. Me cones hemes Macon; Gases soya ee W. B. Jacoby 
Wate TAs nics sca Race ey ae Miami, Fla Sooo eo a a ee A sig a5 King 
Olympia Soe eo ek tat se Magis, Pe: Soot es een Alfred Weiss 
LECLY US 1 Seapine a ap CES Montromery, (Ala es a oo eee H. C. Farley 
Plaats Geel aan te Mantsomery, ‘Alan ois oped H. C. Farley 
POCRGCIBY GA NAE Newburgh, N. Y....... Chas. R. Hammerslough 
Broadway 2 es New burgh. Ne oF oa“ Se eee Morris Blitzer 
Bardavon..i 2.60.2... Feuchkeepsic, No Pe A. Zorn, C. M 
Stratford sooo Posebkeepsic, No We ok es a ae H. P. Hoff 
MCAS Co eal ea Gare aa savannah, ° Gas ics shu oh ok J. G. Evins 
Pampat sO eS eee earogeas: Tampay Wiss 3.8 ices J. B. Carroll 
WICTORY See ec a aetaaice » Tarepa, Bias. 2 og ok es eae J. B. Peck | 
Baneoly sos See a Lincoln, Neb...... -+..+.++-Charles F. Shire 
2 AN Nel oes ete ss ameanti oc pF Rincola: Webes oi 3s 6 ss Charles F. Shire 
pis Tr RR AR co ee eS Bittle: Rock: Arles oo oi Ne oa John P. Read 
Camitess 2 ieee ts Oklahoma ‘City, Oki 00 6 3G Gai ea W. T. Bond 
Criterion. 6 Uo Oklahoma City, Ola isis ee Pat McGee 
MEASRGERE eos eee oi ho eee St. Joseph Mor uaa seo W. C. Watson 
Rialto cee ees. Gack '«: oaReaNe geet e's Omaha, Neb... 0.0.53). yr a M. H. Korach | 
Fort Armstrong.......... Rock. Paiand, We oes E. R. Cummings | 
Princeae) Cog ee ae Sioux (City; ‘lowes 8 5ice ean L. E, thee cd 
Gardena oo see os Davenport, Jows oo  aee R._E. Schrempf | 
Columba co ee Davennert:: Iowa eo p00 as F. O. Slenker | 
RIAA ee ee OT Youkera Mi Vi2 38 vie Geo. .C. Walsh | 
Pose fee ee RO aE Be Dee: BR Austin, Texas 050575: T. Wilson Erwin 
TOMO SG ee gan Ss eG Denver, Colo.o, oe, Walter G. League 
VRC CGE Se ery ee hit ss Pa Denver, Cole pia ey Walter G. League 
Ralaee oo Ree Fort Worth, Texae (soe oi pe” N. Prager 
Queen se ee ee Galveston, Texas... 025 26). 0o ck E. E. Collins 
MEANY ee ek ee a 2 Houston, Texas. 350 5 a oy ae F. F. Smith 
Des Moines.............. Des Moines, Towad) 0. es H. D. Groves 
Meth. Georgia i icce. ss pee Atlanta; Garo oo Cc. R. Eggleston 
qippodrome b ini a ule ode iabeaule Buffalo, Noo¥ss oes sk V. R. MeFaul, C. M ESE 
Res Uk es Kansas CHy, Mais ee eo J. L. McCurdy | THEATRE 
THIRD CLASSIFICATION | Rex 
MOMs Scie Joy oe eee Anniston, “Alg:. hos. os T. Y. Walker | Spree 
REBOOT. oo re enya Ammiaton,: Ata ose oo i pe 7 ¥ Walker | orem 
RPE EEE ens ge Anderson, 8: Cove, pre oN, H. L. Jordan | etre 
She cist OL OO ae up ASReWNS WE cer egies: Howard Amos | a rot 
Modesica: 74 A Bets Augusta, Ga Cee rel: F. J. Miller, C. M oe a 
ca gD aE MME clon ete ea TS AURUSE, GOiis/ 16 sek ads. F. J. Miller, Cc. M via 
ASAIO «isis lal he ao Avon: Park, Wig. i esas Earl Holdin | Stanies 
North Park (oo a7 Bufigle: Moe Ie cars es. G. J. Walker | tana ; 
Memisingten. io ie Bufialo, WG i, oe ae R. T. Murphy | Williamson 
Alhambra oo 1s es Charlotte MC. 50035 pe James Cartledge | *trand 
Bowilta.. 6 oe ay: Chattanooga, Tenn............. J. I. McKinney Lyric 
Wetec gies oe i hat: Chattanooga, Tenn.................. John Moody | Baird 
Te chicas ag Ee EE AL wae OE ED E ORB R MM sy ue, gee cd John Judge | Pixie 
Cocoanut Grove...... Cocoanut Grove, Fla.................. --..If Open| Howell 
Coral Gables..........., Cofal Gablép, Plas. c0 oe R. Dorman | Milane 
Bmaperieh a i's 0s ey ne Columbia, 8. Crys ce as T T. H. Holliday | Princess 
DT seh Sige) Sian gem ore Sn Columbia, Gi Co pa Fi Earl Holliman Kozy 
1 Ea Na Ee Oa eB AL ese Columbus; Gas fo iciica de ok M. H. Kress} Rialto 
Vivian Sip ata Rp Males acing Daytona Beach, Pla. i. eo064)625.0..... W. B. Lloyd Sugg .. 
Plorida ...... +---..-.-Daytona Beach, Fla............. -W. B. Lioyd |} Rialto 
QUO Ce Ft. Lauderdale, Fla............. -Geo. L. Denton | Criterion 
Sh Sie ee a de Ft. Lauderdale, Fla..... Geo. L. Denton} joie 
CATON ok ri og oes APEC OM VINE | EE oe eo ae Roy L. Smart wg 
bp BATT WAGE OD BOD Se DCO Greenville BCs 6k a Roy Helms | 5, ike 
RTA aa fiat ee ee Jackson, Tenn... x. 7 Emil Bernstecker | dosing Agdhateabel 
MOTI OW ER gee is Ni Jackson, Tenn............. sidi a Closed Tremont 
Crteriont. oso Johnson City, Tenn............. Geo. W Keyes | >*erling 
Matowtie: i: igh ah as Johnson City, Tenn............. W. H. Youngblood / Gem... 
Mahentin gs ei a Ps Knoxville, Teng. 4.4). 5.0 W. H. Hempni| Roy! 
Queen 5 5458 , Sine Wie le Knoxville, Tenn. 5 oo fs W. H. Hemphill Palace 
PAAACE Ch iis ede, Lekeland, Pla dscier cio, Fos M. W. Booth | Rialto 
DOLANE Se oie a epee es Lakeland,:Flai. ot 5.08 oe, M. W. Booth | Colorado 
Oakley 8 ee ee wae Lake Wotth, Biase (0.308504 4 T. W. Williams} Empire 
WROBOU es ii POU ee a Little River, Fla.,.....,..... -Nelson L. Tower | Princess 
Criterion PER awh mo, oly gS ER aL, Magi OE cio cheats a: P. D. Griffith | Rivoli 
dS 2k aap ig ne Me iy DEE TRE hee 5S) 213 MoCOn, Gay iii a. ss R. A. Simpson | Royal 
Fotosho enn phn aveg teas nee --Miami, bs pera NMS Batt Mee Pre Harry Leach Hippodrome 
Community bie diuie dnktoaey Miamt Beach, Play. 63406 vies e fe, I. R. Waite | vi, tory 
Strand Pure ieee ala) ey ope Montgomery, Ala............. Hugh L. Smart Queen 
NRCEOUES ea iS jest oe New Smyrna, Pid, 00430. se -A, T. Hayes Broadway 
EMDOPEY 6 fp oie a tis i | Poughkeepsie, N. ¥......... -...B. A. Zorn, C, M. |, We nb 
1 OTL DN CREPE es edo Namie tamer: Bavanrna tay 61a) ie 62. ys Cw. E. W. Thomas | te umbia 
PMO cw SiN ew sat eee Bavanhah, Ga. fis hiya: os, H. C. Lucas | Palace 
DOO Satie eee Sah take Batannay, Mes Loe), ih gee H. C. Lucas | 5trand 
EPO, ORE SME cote Spartanhurg, B. Ceo 557 J. H. MeKoy | Garden 
eg 1 Me OSD ROMY ERIS REG Spartanburg, 8..C.....5..0...30.... J. H. MeKoy | Rialto 
PABBA 6 FES cise Ot. Petersburg, Pla. i500.) sae If Open | Capitol 
Florida .... See spee sew. Petersburg, Blass. 2. elie, 2 Chas. H. Amos | Spencer 
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Sumter 

Tampa 

Tampa 

Tampa 
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West Palm Beact 
West Palm Beach 
West Palm Beach 
Winterhaven, 

. Winterhaven 


Ss. C¢ 


Pla 
Fla 
Fila 
Fla 
Fla 
Fla 
Fla 
Fla 
Fla 


Yonkers, N. Y¥ 


Gainesville, Fla 
.- Gainesville, Fla., 
Ocala, Fla 
Palatka, Fla 
Sanford, Fla 
Sanford, Fla 
Chickasha, Okla 
Chickasha, Okla 
Chickasha, Okla 
Colorado Springs, Cok Hy 
Enid, Okla 
Ft. Smith, Ark 
-Ft. Smith, Ark 


Ft. Worth Texas 


Galveston, Tex a8 


Greeley, Col 


Little Rock 
Little Rock 


Ark 


Ark 


McAlester, Okla 
McAlester Okl 


Pueblo 

San Antoni: 
San Antonio 
San Antonio 
San Antonis 
Wace 

War 
Houston 


Council Bluffs 


Davenpor 


Des Moines 
Des Moines 


De s Oines 
Ne on, lowa 
Newton, Iowa. 


Rock ‘sland 


Tex 
Tex 
Tex 
Tex 
Tox 
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Tex 
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Ia 
Ta 
: 
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| If you don't think that Harvest Month has an appeal for the fair sex just pipe this bevy of 
la Paramount Theatre production whooping it up for golden grosses. 
| well-fed guiding genius, the maestro of syncopation, Paul Whiteman, who is showing them 


| the horn of plenty for bales of kale. 


MANAGER 


Hal Howard 

J. H. McLoughlin 
J. T. Hussey 

J. T. Hussey 

0. G. Finley 

T. W. Williams 

..T. W. Williams 


-++e al. W. Williams 


F. B. Williamson 


.F. BE. Williamson 


Geo. C. Walsh 
J. N. Treece 
J. N. Treece 


web een A. R. Nininger 


Theodore Chapin 
J, L. Marentette 
J. L. Marentette 
Clayton Turnatill 
Clayton Turnstill 


- Clayton Turnstill 


R. L. Slentz 
Ollie Brownlee 
S. T. McDonald 
Ss. T McDonald 
Harry J. Gould 

E. BE. Collins 

Cc. T. Perrin 

Sam Loeb 

John P, Read 
Adna M. Avery 
Adna M. Avery 
C. Clare Wood 

M. K. Moore 

.M, K. Moore 

Frank Brown 

E. R. Seffe} 
J. P. Harrison 
J. P. Harrison 
Manson Floyd 
August Herman 
Eimer C. Levine 
H. N. Schrodt 

Jess Day 

H. N. Schrodt 
Hundling, Cc. M 
Hundling, C. M 


- George Watson 


Leaders Hail L 


And, course you 


As Certain 
——-— : 

(Continued from Pi 
drives over con 
theatre corporation, X 
experience I know 
of these concerted . 
bigger business: Jf 
heart and soul, our 
field put their 
wheel in our own 
know that a cc 
tablished by the 
lix In the matter 
are working hand 
your booking 
can assure you 
which Publix t 
forthcoming » 
will enable every 
scale the 100 per 


Stand an even ¢ 
the prize winning 


“There is not 4 
doubt in my m 7 
lix Harvest uontei 
its name implies. | 
the other side of thi 
were [ am k ly 
the functioning * 
well as in its ' 
such moves for 
and good will 
Department ow 
cess and we 
all ways to 
in making Hary 
equivocal § 
workers in 
keenly. wate 
angles that 
great drive and 
they will 
benefit,’* 


a 


: = no stone unturned to make Harvest 
Month the biggest success in the history of Publix.” 
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Publix as Month—harvest for the public—harvest for 
theatres and harvest for the manager who is able to come 
de he * wire a prize winner. 


t ‘all of us can win prizes, much as the committee would 

e to reward all the loyal workers who put forth their stren- 

ous efforts in building their business during Qcetober—not to 

peak of November, December and nine other months of the 
ar. 


But in figuring out to whom the prizes are to be awarded, 
would like all managers to be assured that we will make 
nost earnest and sincere efforts to be fair. 


d | manager should understand that he is not so much in 
pe tion with other theatres in his classifieation as with his 
th eatre: and, the normal business it has been doing. ih 


4 


ay b e others in the second class who feel they should 
eb: ee ie class. But please bear 4n mind that 


please be assured of the serious intent of your 
1 be. “eng tena of the tremendous task and the 


sk | you all outa win. To the winners, all as 
up (and that means all the rest of you) all glory 
of ‘ame ig luck and success from 

me _The Committee, 
Nee * Dave Chatkin, chairman. 
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HINTS FOR HARVESTERS 


ARE AT YOUR SERVICE 


Committee providing accessories to 


help managers sell drive to patrons 


By A. M. Botsford 


There have been accessories prepared for Harvest 


Month that are worth your while investigating. 


The manual, of course, the most efficient exhibit ever 
offered for a contest of this kind is described on the back 
Read it 


page of this issue. Be sure you get your copy. 
from cover to cover and then see what there is in its 
pages that applies to you and to your theatre. 


THE AD MATS 


But in addition to the manual, we have prepared some 
ad mats that are decorations for ads during Harvest 


Month. These cuts are illustrated in this column. They 


come all together on one large mat and there are three 
different sizes of each set. 


The “wheat stack” is the cut for the upper corner 


of the ad; the “horn of plenty” is the cut for the lower 
corner; and the strip “Publix Harvest Month” is the 
heading for the top of the ad. Such a layout demands 
of course selling copy on what you have got in the way 
of entertainment for Publix Harvest Month. The mats 
can be used in any size ad from two columns up to seven. 


SNIPING STRIPS 


We have also prepared 14” by 42” strips which are de- 
signed as snipes to be posted on your picture twenty- 
four sheets, six sheets or three sheets, thus tying up your 
outdoor display with your other Harvest advertising. 


HARVEST TRAILERS 


National Screen Service is going to send to each thea- 
tre along with their regular trailer service, in a few days, 
a Publix Harvest Month teaser trailer which should be 
run at each showing from now until the Month starts. 
The cost of the negative is paid for by the home office 
and the very small cost of the print will be charged to 
the theatre on the regular service bill of National screen. 


MATS, SNIPES FREE 


The ad mats and strip snipes are supplied free to thea- 
tres by the committee. They can be obtained from your 


warehouse (write Baker in Atlanta; Elwell in Dallas; 


Meyer in Chicago). If the warehouses run out of stock 
write the Home office at once. 


_ PUBLIX HARVEST MONTH 
Ys 
Corner Cuts 
FOR YOUR NEWSPAPER 
ADS. 
MATS AVAILABLE 
; IN ALL SIZES. 


Just Paste in Your 

Lay-Out and Send 

Corresponding Mat 
to Paper. 


Do For You! What Are You Doing For Harvest Month? 


HARVEST DRIVE 
OFFERS $2,500 


Continued from Page 1, Col.—3 


we have allocated the larger a- 
mounts. City managers not oper- 
ating any particular theatre and 
should that city win one or more 
prizes, special consideration will 
be given them at the conclusion of 
this drive. 

“The method to be used in de- 
termining the winners was given 
a great deal of thought and we 
believe we have arrived at a ba- 
sis that will place each and every 
theatre regardless of its size on 
an equal. footing—we are going 
to take the October bookings for 
each individual theatre, carefully 
go over your lineup of pictures 
and their possibilities and set up 
an expectancy figure that will be 
a fair amount of profit, one which 
we believe you will have no dif- 
ficulty in securing. The amount 
you exceed this expectancy figure 
is what will determine the prize 
winners. Those exceeding this fig- 
ure by the largest amount in each 
classification will receive the 
prizes and their excess. amount 
will be figured on a percentage 
basis as illustrated in the follow- 
ing example. 

“If a theatre has an expectancy 
of $250 a week or $1000 for the 
month (as all of these will be 
figured on a monthly and not a 
weekly basis) and they finish up 
the four weeks showing a profit 
of $1250, this theatre would have 
exceeded its expectancy of 25% 
and their standing at the end of 
the drive would be 125%. By the 
reverse of this, if they only show 
a profit of $750, against a $1,000 
expectancy, their standing would 
be at the end of the drive 75%. 
Please bear in mind that this drive 
is for a month and while your 
weekly figures will be carefully 
analyzed, yet the final result will 
be gauged by your entire month’s 
business. Your present budget 
figures on expense will apply dur- 
ing this drive and of course your 
results will be figured on a basis 
of your staying within these fig- 
ures except in such eases where 
special concessions have been 
granted through your district 
Manager and approved by the di- 
vision supervisor. In no instance 
will there be an expectancy figure 
set up that we do not think you 
can reasonably reach based on 
your bookings. In fact, we be- 
lieve the expectancy will be such 
that each theatre will be able to 
exceed it, } 
“Our last drive was more or 


less of a contest between our 


managers in which the publie did - 


not generally participate. In this 
drive it is our intention to tie the 
public in with same and we are 
preparing a splendid advertising 
campaign together with a special 
manual and other literature which 
will be forwarded to you in plenty 
of time so that you will be able to 
sell this idea to your public. 

“We believe that the innova- 


tions described herein will tend . 


to make this one of the’ fairest 
competitive contests that it is pos- 
sible to work out. Each theatre 
will have a reasonable mark to 
shoot at based entirely on the 
pictures it is’going to Show dur- 
ing October, in addition to which 
we are going to take into consid- 
eration any particular’good or-bad 
existing condition. From what we 
all know new oi the forthcoming 
releases, we believe during this 
month every theatre will have 
about as fine a lineup of subjects 
as can possibly be released in one 
month.” 
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MANUAL MEDIUM | 


TO GOOD IDEAS 


The Harvest Manual, the| 
front cover of which is depicted 
on this page, is one of the most 
worthwhile exploitation and 
publicity digests ever devised | 
for the promotion of a big! 
drive: It is the brain child of 
Lem Stewart, Ed_ Roberts, | 
George Planck, Rodney Bush } 
and Cliff Lewis and has been | 
“prepared with the idea upper- | 
most in mind of helping you 
reap greater and more golden 
grosses in the forthcoming Har-| 
vest Drive. The manual con- 
sists of sixteen pages. It scin- 
tillates with sure-fire promotion 
activity from its introductory 
foreword through to its final | 
period. Read carefully this | 
foreword and note particularly | 
that line: “‘The eredit will be | 
entirely yours.’’ 

As explained in the manual, 
the front page which is repro- | 
duced here can be made into a/| 
most effective lay-out. The 
suggestion of a Harvest Queen 
is one that should prove abso- | 
lutely sure-fire for a box-office | 
attack. There are other most | 
worthwhile stunts outlined in 
The Harvest Manual, including 
various. forms of. contests for | 
newspapers, effective lobby dis- | 
plays tieing up with the idea) 
of the harvest period and some | 
rattling good newspaper yarns 
appertaining to the same idea. 

The Manual shows ad lay-| 
outs, big picture campaigns and | 
offers other diverse stunts and | 
ideas which should prove of in- | 
valuable assistance to you in| 
your efforts to seale the 100 
per cent quota and come down | 
to the wire at the end of Octo- | 
ber in one of the money posi- 
tions. 

You ean’t go wrong with) 
Fhe Harvest Manual. It has| 
been prepared for your benefit | 
and it is to your benefit to get | 
it and digest it carefully. So| 
be sure you get your copy no| 
matter what classification your | 
theatre is in. It is of immeas- | 
urable help to all houses—big | 
and small, If you have not yet 
received your copy write in for 
it immediately. 


BEST OF FILMS 
FOR HARVESTERS 


(Continued from Page 1—Col. 2) | 
tures booked can be sold and will 
be sold and their bookings have 
been arranged to provide all man- 
agers with the opportunity of 
establishing record-breaking 
achievements. As yet the com- 
plete list of pictures has not been 
issued. A partial list, however, in- 
eludes “Underworld,” the dynam- 
ie, melodramatic sensation star- 
ring George Bancroft which re- 
cently came within $200.00 of the 
high box office record at the Para- 
mount .Theatre, New York. So 
sensational was its premiere at 
that palatial play house that the 
picture was immediately hooked 
into the Rivoli for an indefinite 
engagement, during the first week 
of which it shattered all oxisting 
box office marks at that hause by 
playing to the high gross of 
$41,000.00, 


Publix Theatres Corporation, Paramount Building, New York, Week of Sept. 19th, 1927. 
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PUBLIX HARVEST 
OCTOBER 


the most important element of all, the personal element! 


| 

| tion in the preparation of campaigns. 

| in it, the credit will be entirely yours! 
! 


Among the other big pictures j Among the other pictures which | : et ta 1 
which Publix theatres will play|should make the coming drive the | Enthusiastic Note 
Daur Harvest Month are such | most successful ever sponsored. by 
established long run specials a8|a theatre chain are Richa i; 

ee ” sé ”” 4 if F rd Dix 
The Big Parade” and “Ben Hur.” jin “Shanghai Bound.” Esther | 
Wallace Beery and Raymond Hat- Ralston in “Figures Don’t Lie,’ | (Continued from Page 1—Col 3) 
ton in their two great comedy suc-| Adolphe Menjou in “A Gentleman | mak. 
cesses ‘At the Front” and “We're | of Paris,” George Bancroft hat 
in the Navy Now” were the|Ghester Conklin in “Tell It 
medium to new box office records Sweeney,” Fred Thomson 


i Paice ik 9 
and | Success J. P, Harrison, Hippo- 
to| drome Victory, Waco, Texas, 


from agrpartod coast. “Now We’re| Jesse James in “The Mage | } ae ee free ey Gletctet wil 
in the Air” is said to be a greater | Riders,” Dick Barthelmess in “The | °° out fo lead and establish rec- 
comedy than their two previous|Drop Kid,” Billie Dove in ‘The |°"dS that will please you.”——M. § 
Successes and attendances and re-| American Beauty,” George Sidney | Hill, District Manager, Atlanta, 
ceipts should soar accordingly. in “The Life of Reilly,” Mary |°? 

Another big film booked for| Astor in “Rose of the Golden| — Be assured that we will render 


Harvest Month is “The Way. of | West,’ Marion Davies in “The Fair|®Y€TY cooperation here in New.| 08 mm 8 


All Flesh,” starring Emil Jan- Co-Ed,’ Ramon Nayarro jn|%UTsh and endeavor to give you 
nings, now in its eleventh record-|‘‘Romance,” WiWiam Haines jin|°%@ Of the year’s best months," 
breaking week at the Rialto/‘Spring Fever’ and “Sally in our Chas. -R. Hammerslough, New- 
Theatre, New York. ‘Beau Geste,” | Alley,” “Alias the Lone Wolf | burgh, N. Y. 

one of the year’s greatest specials, | ‘The Blood Ship’ and ‘The Fight | 


“Entire staff whole heartedly 


is another Harvest Month booking, jing Hagle.” With me to make October Publix 


It's here! Leis go— 


Included in this manual is practically every element to aid in cam 
paigning a month's pictures ... with one exception. That exception is 


Successful contestants in the Publix Harvest Drive will be those 
men who get the greatest results, at the least costs, couparatively, 
And the difference between advertising which is too costly and that 
which is not, is the difference in personal skill and personal ability, 


Personal skill is ability in selecting advertising devices which 


have proved their value, re-creating these ideas and adapting them to 
new circumstances, Also grasping the most direct source of informa. 


This manual is a source of information, Use any number of the aids 


Harvest Month 
in the history of 
says Hugh J, Smeg 
Theatre, Montgom 

“IT pledge you. 
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